
Tags: Teaching, Online

Title: Creative convergence

Listing description: Help students think of storytelling as more than words with pictures 

<a href="mailto:gump@ohio.edu">Deborah Gump</a> | <i>Ohio University</i>

<p>
Editing — Dr. Jim Sernoe

Personnel Management Case Studies - 3

You are the campaigns supervisor at The Message Is The Medium, the largest advertising agency in the state (you climbed the ranks pretty quickly due to your superior education at Midwestern State University).  You and your team of seven assistants have just finished one of your most challenging assignments, a multi-media campaign to launch a new look for Miller Beers.  Miller put about $4.1 million into your firm, and you have spent the last few months designing ads, slogans, T-shirts, etc., for TV, radio, print and Internet.

Two months after the official launch, the financial reports come in showing that sales have increased more than 60 percent since your campaign began.  The hot-shots at Miller are so thrilled that they sponsor a banquet/reception for you and your team, including a catered dinner at a local hotel/convention center.  About 50 people are present, including the Miller dignitaries, everyone on your team, plus various spouses, dates, etc.  After the dinner, you are asked to make some remarks.  Your mini-speech is, as always, articulate, humorous and insightful.

An assistant, Mark Wilson, is then asked to talk specifically about the TV commercials, which have become instantly popular.  Wilson has had just a little too much Miller Lite and makes a complete fool of himself.  In just two minutes, he insults several Miller administrators, one of their wives, and two of his own co-workers.  He thinks he is pretty funny, but no one else is laughing.

Discuss your plan of action, both at that moment and over the next few days.  How will you deal with Wilson?  With your clients at Miller?


